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PRESS RELEASE
[ORGANISATION NAME] supports ‘Let’s Lift the Curfew’ to help overcome the 'hidden curfew' women face when getting active outdoors as clocks go back

[DATE] – [ORGANISATION NAME] is proudly supporting Let’s Lift the Curfew — a national movement from This Girl Can calling attention to the unwanted curfew many women feel during the darker months. As the clocks go back this autumn, the campaign highlights that the hidden curfew placed on women’s freedom to exercise after dark remains firmly in place due to safety concerns. 

In support, [ORGANISATION NAME] will host a [ACTIVITY TYPE – e.g. community run / walk / cycle] on [DATE] at [TIME/LOCATION]. The event will bring together local community members to show solidarity and highlight the barriers many women face when exercising outside after dark.

Since launching in 2023, it has grown into a nationwide movement that has brought together women, community groups, sports clubs, organisations and allies to raise awareness of the fears and barriers many women face when being active outdoors after dark. Now in its fourth year, thousands of women have mobilised around the movement to challenge the safety concerns that continue to shape women’s ability to remain active. 

Kate Dale, Director of Marketing at Sport England and This Girl Can says: “Every year when the clocks go back, countless women find their worlds getting smaller, and many change or step away from exercise altogether because of fear. Women’s fears are growing, with more concern about harassment and intimidation than we saw three years ago and many women believe rising online misogyny is making them feel even less safe exercising after dark.” 

 “Police have warned violence against women and girls is reaching epidemic levels, so it's more important than ever that we understand women's experiences and address the rising safety concerns.  We’re here to help more people understand the everyday reality many women face and raise awareness of what women want to be safer.”

Participants in the [ORGANISATION NAME] event are encouraged to share their experiences and help spark more open conversations about women’s safety and the hidden curfew. Share that you’re taking part in the Let’s Lift The Curfew movement on social media using the hashtag  #LetsLiftTheCurfew, tagging @thisgirlcanuk to help amplify the message nationally. The event is open to [AUDIENCE DETAILS – e.g., all genders and fitness levels].

Let’s Lift the Curfew is also a call to action. The movement urges communities, organisations and local authorities to contribute to lasting change – from fostering greater education and cultural awareness around women’s safety and allyship, to ensuring public spaces are truly public by helping them feel safe for all. In [LOCAL AREA], [ORGANISATION NAME] hopes this event will encourage more conversations and inspire practical steps to make our shared spaces safer, more welcoming, and truly open to everyone.

This is an independent event in support of the wider campaign. For more information about Let’s Lift the Curfew and how to get involved, visit www.thisgirlcan.co.uk/our-partnerships-and-projects/lets-lift-curfew

Event details
· What: [ACTIVITY – e.g. community night run or walk]
· When: [DATE AND TIME]
· Where: [MEETING POINT / LOCATION]
· Who: [TARGET AUDIENCE OR “open to all”]
· Contact/more Info: [INSERT CONTACT DETAILS OR LINK TO EVENT PAGE]
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About This Girl Can
Launched in 2015, This Girl Can is Sport England’s nationwide campaign (funded by the National Lottery) to tackle the gender activity gap and empower all women and girls to be active - regardless of shape, size and ability. Three-quarters of women say they want to do more sport or exercise, but research shows they are consistently unable to be as active as men, with barriers including fear of judgement and safety concerns. The campaign exists to build women and girls’ confidence by celebrating them moving in their own way - no matter how they look, how they do it or how sweaty they get. After a decade of challenging the culture that holds women back, more than four million women have been inspired to get active compared to when the campaign began. This Girl Can is now focused on engaging women from underrepresented communities to join the movement and enjoy the joy, connection and physical benefits of an active life.       
 
Instagram: https://www.instagram.com/thisgirlcanuk/
Facebook: https://www.facebook.com/ThisGirlCanUK/
YouTube: https://www.youtube.com/thisgirlcanuk
 
About Sport England
Sport England is a public body and invests up to £300 million National Lottery and government money each year in projects and programmes that help people get active and play sport. It wants everyone in England, regardless of age, background, or level of ability, to feel able to engage in sport and physical activity. That’s why a lot of its work is specifically focused on helping people who do no, or very little, physical activity and groups who are typically less active - like women, disabled people, and people on lower incomes.  
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