
Getting Active Outdoors

Å Slide pack for dissemination of 

the outdoors insight by workshop 

delegates

Å Getting Active Outdoors report 

page numbers are referenced in 

the bottom left corner of each 

slide.



Getting Active Outdoors: Insight

Å Delivering to customer wants 

and needs

Å Consumer led, engaging key 

stakeholders

Å Understand the market

Å Customer motivations

Å Outdoors provision

Å Mapping tools



Definition of Outdoors Participation

Report p12-13



Participation:

Market, Lifecycle & Preferences



43.7m Total Pop. 

32.4m Active
Population

15.6m 
Regularly 

Active  

8.9m 
Active 

Outdoors

2.5m 
Regularly 

Active Outdoors

Outdoors Participation Market

Report p14



Lifecycle of 
Participation 

35 - 44 yrs
20% re start

25% stop for

a time period
25 yrs
average age

stopped

main outdoors

activity

25 yrs
average age

stopped

main outdoors

activity

5%
lapsed indefinitely

5%
lapsed indefinitely

11ï15 yrs
average age

start outdoor

activity

11ï15 yrs
average age

start outdoor

activity

75% never stop

Report p30



Sport and Activities

Outdoor Participation Survey ïMain Activity 

Report p73



Time of Year: 61% participate throughout the year

SPRING SUMMER

AUTUMN WINTER

Report p70



Participation:

Motivations & Opportunity



Trends Impacting on Outdoor Activities

Shifting 
Demographics

Modern 
lifestyle

Growing 
urban 

population

Nervousness of 
outdoor space

Rise in 

lifestyle

sports

The word 
óSportô is a 

turn off

People do not 
separate online 

and offline 
activities

Report p16-17



Key Reasons to Participate Outdoors

To Have Fun 

with Friends

Alternative to 

Traditional Sport
To Spend Time 

with Family

No 1. U18 yrs 10%

Report p21-22


